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TINGKAT OBJEKTIVITAS TAYANGAN TALKSHOW 
ELECTION TALK DI METRO TV DALAM MEMBAHAS 
PEMILU 2019 
Oleh: Usis Gita Devianti 
ABSTRAK 
Talkshow juga merupakan salah satu bagian dari divisi news dalam sebuah 
media televisi yang dimana juga tunduk pada kode etik jurnalistik. Oleh karena 
itu meneliti objektivitas pada talkshow juga penting, apalagi talkshow tersebut 
membahas mengenai politik. Alasan peneliti memilih talkshow Metro TV, 
karena sosok dari pemilik media tersebut adalah Surya Paloh, dimana ia adalah 
salah satu pemilik beberapa media massa yaitu media cetak Media Indonesia 
dan Metro TV. Selain itu juga Surya Paloh menjabat sebagai ketua umum 
Partai Nasional Demokrat (Nasdem). Maka dari ini peneliti ingin melihat 
apakah media tersebut dalam menyajikan sebuah berita mengenai pemilu 2019 
ini objektif atau tidak. Mengingat ketua umum partai Nasional Demokrat 
(Nasdem) atau pemilik media tersebut mendukung pasangan calon presiden 
dan wakil presiden 01, yaitu Joko Widodo. Untuk mengukurnya, peneliti 
menggunakan konsep objektivitas Westersthal, yang dimana nanti peneliti 
meneliti perindikator objektivitas setiap segmen pada setiap episode . Populasi 
dalam penelitian ini adalah 30 episode pada periode bulan Agustus 2019 
sampai dengan bulan Mei 2019. Hasil penelitian pada penelitian ini adalah 
dapat diketahui bahwa dari total keseluruhan kelima episode tayangan election 
talk Metro TV dapat diketahui bahwa tingkat objektivitasnya mendapati skor 
rata-rata 3,14. Jika dilihat pada kategori penilaian, maka rata-rata total 
keseluruhan episode adalah masuk kedalam kategori sedang. Dapat 
disimpulkan bahwa media televisi pada stasiun televisi Metro TV pada 
tayangan talkshow Election Talk  (lima episode yang mewakili dari 
keseluruhan populasi yaitu, 30) masih terbilang objektif. Karena seperti yang 
dilihat dari tayangan tersebut, mereka masih menampilkan masing-masing dari 
kubu pasangan calon 01 dan 02 untuk melakukan diskusi konfirmasi, dan juga 
kerap menampilkan beberapa ahli atau pakar dibidang tertentu. 
 





THE LEVEL OBJECTIVITY OF METRO TV TALKSHOW 
ELECTION PROGRAM IN 2019 DISCUSSION ELECTION 
ISSUE 
By: Usis Gita Devianti 
ABSTRACT 
The talk show is also part of the news division in a television media which is also 
subject to journalistic code of ethics. Therefore, examining objectivity in the 
talkshow is also important, moreover the talkshow discusses politics. The reason 
the researchers chose Metro TV talk shows, because the figure of the media owner 
is Surya Paloh, where he is one of the owners of several mass media namely print 
media Media Indonesia and Metro TV. In addition, Surya Paloh served as 
chairman of the Democratic National Party (Nasdem). So from this the researcher 
wants to see whether the media in presenting a news regarding the 2019 election 
is objective or not. Considering the chairman of the Democratic National Party 
(Nasdem) or the media owner supports the presidential and vice presidential 
candidate pair 01, namely Joko Widodo. To measure it, researchers use the 
concept of Westersthal objectivity, which later researchers examine objectivity 
indicators of each segment in each episode. The population in this study was 30 
episodes in the period August 2019 to May 2019. The results of this study were 
found that out of a total of five episodes of Metro TV election talk shows it can be 
seen that the level of objectivity found an average score of 3.14 . If seen in the 
rating category, then the average total of all episodes is in the medium category. It 
can be concluded that the television media on the Metro TV television station on 
the Election Talk talk show (five episodes representing the entire population, 30) 
is still somewhat objective. Because as seen from these shows, they still display 
each of the strongholds of candidate pairs 01 and 02 to conduct confirmation 
discussions, and also often feature several experts or experts in a particular field. 
 







DAFTAR ISI                         Hlm 
HALAMAN JUDUL ............................................................................................ i 
HALAMAN PERNYATAAN ............................................................................. ii 
HALAMAN PERSEMBAHAN ........................................................................ iii 
KATA PENGANTAR ......................................................................................... v 
ABSTRAK ......................................................................................................... vii 
ABSTRACT………………………………………………………………….. viii 
DAFTAR ISI ....................................................................................................... ix 
DAFTAR TABEL ............................................................................................. xii 
DAFTAR BAGAN ............................................................................................ xiii 
DAFTAR GAMBAR ........................................................................................ xiv 
BAB I PENDAHULUAN…………………………………………………...   1 
1.1 Latar Belakang  ................................................................................    1 
1.2 Rumusan Masalah ...........................................................................    7 
1.3 Pertanyaan Penelitian ......................................................................    7 
1.4 Tujuan Penelitian .............................................................................    8 
1.5 Kegunaan Penelitian ........................................................................    8 
a. Kegunaan Akademis ............................................................    8 
b. Kegunaan Praktis .................................................................    8 
1.6 Keterbatasan Penelitian ...................................................................    9 
BAB II KERANGKA TEORI……………………………………………...  10 
2.1 Penelitian Terdahulu  .......................................................................   10 
2.2 Teori dan Konsep ............................................................................   16 
2.2.1  Media Massa ..........................................................................   16 
2.2.2  Talkshow ................................................................................   20 
2.2.3  Pemilu ....................................................................................   23 
x 
 
2.2.4  Konsep Objektivitas ..............................................................   25 
2.3 Alur Penelitian .................................................................................   34 
BAB III METODE PENELITIAN………………………………….……..   35 
3.1 Jenis dan Sifat Penelitian .................................................................   35 
3.1.1 Jenis Penelitian .......................................................................   35 
3.1.2 Sifat penelitian ........................................................................   35 
3.2 Metode Penelitian ............................................................................   36 
3.3 Populasi dan Sampel ........................................................................   37 
3.3.1 Populasi ..................................................................................   37 
3.3.2 Sampel   ..................................................................................   39 
3.4 Kategorisasi .....................................................................................   41 
3.5 Teknik Pengumpulan Data ..............................................................   43 
3.6 Teknik Pengukuran Data .................................................................   44 
3.6.1  Uji Reliabilitas .......................................................................   45 
3.6.2  Perhitungan Reliabilitas………………………………….…   46 
3.6.2.1  Perhitungan ReliabilitasIndikator Faktual.................   47 
3.6.2.2  Perhitungan Reliabilitas Indikator Akurasi ...............   48 
3.6.2.3  Perhitungan Reliabilitas Indikator Relevansi.………..49 
3.6.2.4  Perhitungan Reliabilitas Indikator Proporsional .......   50 
3.6.2.5  Perhitungan Reliabilitas Indikator Dua Sisi ..............   51 
3.6.2.6  Perhitungan Reliabilitas Indikator Non-Evaluatif .....   52 
3.6.2.7  Perhitungan Reliabilitas Indikator Non-Sensasional    53 
3.7 Teknik Analisis Data .......................................................................   54 
BAB IV HASIL PENELITIAN DAN PEMBAHASAN………………….   55 
4.1  Subjek / Objek Penelitian   ..............................................................   55 
4.2  Hasil Penelitian ................................................................................   62 
4.2.1 Episode “Setop Kebohongan Jelang Debat”   ........................   62 
4.2.2 Episode “Siapa Kuat Pasca Debat”   ......................................   65 
4.2.3 Episode “Waspada Deligitimasi Pemilu”   .............................   67 
xi 
 
4.2.4 Episode “Bijak Menunggu Hasil KPU”   ...............................  70 
4.2.5 Episode “Sampaikan Data Bukan Kata-kata”   ......................  73 
4.3  Pembahasan .....................................................................................  75 
BAB V SIMPULAN DAN SARAN………………………………………... 80 
        5.1 Simpulan ............................................................................................  80 
        5.2  Saran ..................................................................................................  81 
               5.2.1 Saran Akademis .......................................................................  81 
               5.2.2  Saran Praktis............................................................................  82 
DAFTAR PUSTAKA 
LAMPIRAN 














Tabel 3.1 : Populasi Episode Election Talk ........................................................ 39 
Tabel 3.2 : Sampel Episode Election Talk .......................................................... 40 
Tabel 3.3: Kategorisasi Variabel ......................................................................... 42 
Tabel 3.4: Hasil Uji Reliabilitas Indikator  Faktualitas   .................................... 47 
Tabel 3.5: Hasil Uji Reliabilitas Indikator  Akurasi  .......................................... 48 
Tabel 3.6: Hasil Uji Reliabilitas Indikator Relevansi………………………….  49 
Tabel 3.7: Hasil Uji Reliabilitas Indikator  Akses Proporsional  ........................ 50 
Tabel 3.8 : Hasil Uji Reliabilitas Indikator  Dua Sisi   ....................................... 51 
Tabel 3.9: Hasil Uji Reliabilitas Indikator  Non-Evaluatif  ................................ 52 
Tabel 3.10: Hasil Uji Reliabilitas Indikator  Non- Sensasional .......................... 53 
Tabel 4.1: Hasil Koding Episode “Setop Kebohongan Jelang Debat”   ............. 63 
Tabel 4.2: Hasil Koding Episode “Siapa Kuat Pasca Debat”  ............................ 66 
Tabel 4.3: Hasil Koding Episode “Waspada Deligitimasi Pemilu”   .................. 69 
Tabel 4.4: Hasil Koding Episode “Bijak Menunggu Hasil KPU”   .................... 72 
Tabel 4.5: Hasil Koding Episode “Sampaikan Data Bukan Kata-kata”   ........... 75 










Bagan 2.1 : Skema Objektivitas Westerstahl ...................................................... 27 





















Gambar 4.1 : Logo Metro TV ............................................................................. 57 
Gambar 4.2 : Studio 3 Election Talk Metro TV  ................................................. 60 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
